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PRESENTATION GOAL

To provide examples of the Legislative Library
and Research Services (LLRS) outreach
strategies for the 42nd Parliament and to have
you leave with at least one idea for promoting
your services to your patrons, students, or
clients!



AGENDA
• Overview of the Ontario Legislative Library and Research Services (LLRS)

• Outreach Goals

• Preparing for the 42nd Parliament 

• Outreach Strategies for the 42nd Parliament
• Members’ Orientation
• Quick Tours and Client Outreach Initiatives
• LLRS Publications
• Promotions Team

• Closing Remarks



AN OVERVIEW 
OF LLRS











THE LEGISLATIVE LIBRARY 
AND RESEARCH SERVICES 
PROVIDES CONFIDENTIAL 
AND NON-PARTISAN 
SERVICE TO MPPS AND 
THEIR STAFF. 



WE ARE A FULL SERVICE 
LIBRARY AND RESEARCH 
SERVICE WITH EXPERTISE 
IN A VARIETY OF ONTARIO 
POLICY AREAS (E.G. LAW, 
FINANCE, EDUCATION AND 
HEALTH). 



WHO WE ARE 
• Legislative Research Service

• Library Client Services



OUTREACH GOALS



OUTREACH GOALS
• To make our core clients aware of the services we can 

provide to assist them in their role as Members of 
Provincial Parliament, such as:

• Research for Private Member’s Bills
• Assistance with constituent inquiries on government programs
• Preparation for debates and sitting on a committee
• Staff training on Hansard searches and e-Laws



PREPARING FOR THE 
42ND PARLIAMENT



PRE-ELECTION
• Orientation Program 

• Informational Products

• Training Strategies

• Promotions Team Updates

• Riding Boundary Changes



POST-ELECTION
• 73 First-time Ontario Members of Provincial Parliament

• Summer Session of the House



ORIENTATION 
FAIR
A S S E M B LY- W I D E P RO G R A M



Client Characteristics

New to unique responsibilities:

• Representatives

• Decision makers

• Lawmakers

• Employers

Transitioning from specialist to generalist



Strategies

• Easy

• Consistent

• Mindful of Time

• Engaging



Takeaways

• Be open to inviting or accepting invitations to collaborate

• Host in a central location 

• Set specific and attainable communication goals for the event

• Design meaningful and complementary outreach materials



T I P S A N D P R A C T I C ES

CLIENT OUTREACH



CLIENT OUTREACH

G O A L S F O R O R I E N TAT I O N &  O U T R EA C H

• Keep our materials informative, brief, and unified in their message

• Highlight non-partisanship

• Showcase what the library can do for Members and their staff



CLIENT OUTREACH

R E V I E W O F O U T R EA C H M AT E R I A L S

• We Know Ontario – handout & poster

• Quick Tour Tips

• Training Handouts



CLIENT OUTREACH

W E  K N O W  O N TA R I O

• Designed for the Member’s Orientation Fair as an intro to our services

• Mentioned specific information tasks we can help with

E.g. Background for Private Member’s Bills, government programs, funding

• Highlighted important information in bold

• Included our contact information

• Bilingual







CLIENT OUTREACH

W E  K N O W  O N TA R I O  - TA K EAWAY S

• A one page handout is a great first touch point for new clients

• Keep it classic and simple, avoid trends or programs that rotate

• Stick to the core values of what your library can do for them

• Highlight your abilities, not just your assets

• Consider what you offer that is relevant to your client’s needs



CLIENT OUTREACH
Q U I C K  TO U R  T I P S

• Updated version created in response to an increasing number of clients 

dropping in

• One-stop map and information sheet for library staff

• Designed to be used at a moment’s notice

• Includes a map with numbers for various points of interest

• Everyone using the same handout allows for a consistent experience for 

our clients







CLIENT OUTREACH

Q U I C K  TO U R  T I P S  - TA K EAWAY S

• A tour cheat sheet is an adaptable tool that can be functional 
in any library

• Allows you to collect all your info and some fun facts about
your collection

• Ensure your sheet provides a pattern in showing off your space 
to clients

• All staff working off the same sheet ensures a consistent 
message to clients



CLIENT OUTREACH
T R A I N I N G  H A N D O U T S

• Providing training on request is a large part of our job

• We provide sessions on:
Library Orientation
E-Laws
Using the Library Website
Searching Hansard
News Resources

• An influx of new clients is a great time to review outreach 
materials!







CLIENT OUTREACH

T R A I N I N G  H A N D O U T S - TA K EAWAY S

• A consistently formatted suite of handouts helps to solidify your 
brand

• A handout frees the client from having to take notes

• Allows you to focus on establishing a personal connection and 
answering specific questions

• Handouts should complement the look of your other 
promotional materials



CONCLUSION

CLIENT OUTREACH

• Periodically review the ways in which you reach 
out to your clients

• Ensure your outreach materials highlight your 
core services

• Don’t reinvent the wheel – look at how you can 
refresh materials you already have



LIBRARY 
PUBLICATIONS

R I D I N G P RO F I L ES A N D

R ES EA RC H PA P E RS



Riding Profiles

124 profiles, featuring:

• Demographic data

• Description of riding 

• MPP information

• 2018 Election results 

• Interactive maps

• Fiction and local history books 
related to riding



Riding Profiles

• Launched in Fall 2018

• Involved staff from Library Client Services, Legislative Research and Content Management

• Created using the LibGuides platform

• Data from Statistics Canada’s 2016 Census, Elections Ontario, and items from the Library’s 
collection







Source: Map of Neighbourhood Historical Resources, Toronto Public Library 

(https://www.torontopubliclibrary.ca/history-genealogy/lh-toronto-neighbourhoods.jsp)



Research Papers

• In-depth information and analysis on a 
variety of policy and parliamentary 
issues with an Ontario focus.

• Written by Legislative Research Service’s 
Research Officers



Available at https://www.ola.org/en/legislative-business/



Takeaways

• Create profiles to help staff orient themselves to the organization and/or community they 
serve

• Create primers/backgrounders to help users get up to speed on topics

• Anticipate type of information users might be interested in. Proactively provide to users.



M E T H O D S A N D R ES O U RC ES

PROMOTIONS



PROMOTIONS 
MANDATE

Market and promote programs, products, 
collections and services of the Legislative 
Library and Research Services.



CHALLENGES
• No social media

• Limited contact

• Reliance on traditional print 
marketing materials



METHODS FOR 
ADVERTISING
• Toronto Press Today

• Posters

• Displays



Toronto Press Today (TPT)



TPT ads
June 8, 2018
(day after election)

June 18, 2018
(Orientation Fair)



Our services Riding Profiles



POSTERS
Three main areas where we can showcase posters:

• Bulletin board in the basement (main building)

• Bulletin board outside the Library’s main entrance

• Book swap truck



Bulletin Board
Before After





Riding Profiles



Training and 
Orientation

First Reading



DISPLAYS
Rare books and unique 
collections



Periodical collection – print and electronic



Original publications – Riding Profiles



FREE RESOURCES

• Templates: Canva

• Vectors and Illustrations: Vector Portal

• Fonts: Font Squirrel, Google Fonts

• Mockups: Smart Mockups

• Graphics software: Inkscape



TAKEAWAYS

PROMOTIONS

• Utilize your space(s)

• Free resources for professional-looking materials

• Combine various methods to amplify your 
promotions



CLOSING REMARKS



MEASURING THE EFFECTIVENESS 
OF LLRS OUTREACH
• Use of Toronto Press Today (TPT)



124/124 MPPS 
SUBSCRIBE TO 
TORONTO PRESS TODAY



MEASURING THE EFFECTIVENESS 
OF LLRS OUTREACH
• Use of Toronto Press Today (TPT)

• Request Tracking System



116/124 MPPS
HAVE PLACED 
REQUESTS SINCE 
JULY 2018.



68/73 FIRST-TIME 
MPPS HAVE PLACED 
REQUESTS IN THE 
SAME PERIOD.



MEASURING THE EFFECTIVENESS 
OF LLRS OUTREACH
• Use of Toronto Press Today (TPT)

• Request Tracking System

• Anecdotal Evidence



THANK 
YOU
MERCI
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